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1. Introduction 

 

Virtual City Market is an application that ðon the one hand- provides the possibility to 

every commercial enterprise located in the city to create its own virtual shop, and ðon 

the other - enables customers to access a variety of retailers using a shared site. In its 

simplest form the service provides a list of the existing shops located in the city (and 

their location on a map) as well as their offers. The virtual city market enhances 

collaboration schemes among retailers offering the opportunity to create open malls 

and organise the shops per street or district. This document aims to present the steps 

that each business should follow in order to create and manage their online presence.  

Any company which wants to manage its data should create a user account and to link 

it with its e -presence. For this purpose, they have been issued PIN codes, unique per 

each company, which are available to the administrators of the platform. The PIN code 

could be entered either during the new account creation process or later through the 

user account settings and it interconnects unequivocally a user account with a 

particular company. After the connection of his account with a specific company, the 

user is able to edit his company data in the òBusiness Directoryó, to create a shop in 

the òMarketplaceó section and to add òOffersó. 

The application is available in the following address:  

Put the URL of the active installation here  
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1.1. Webpage Sections 

The homepage of the application as shown in the Figure 1-1 consist of three parts: 

 

Figure 1-1 ð Homepage of the application  

¶ The header, which contains the menu with links to applicationõs different 

sections (Home, Directory, Marketplace, Offers, Reviews. 

¶ The Main Menu which contains links to the different applicationõs sections (i.e. 

Homepage, Directory, Marketplace, Offers, Reviews and User Account). 

¶ The main section of the page, which presents the information of the specific 

page. 

¶ The footer which contains the menu, information about the copyright and the 

terms of use and the language selection. 

Main Menu 

Footer 

Main Section 

of the Page 
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1.2. Homepage 

The homepage, in particular contains: 

¶ A map presenting the businesses that exist in the Directory of the application.  

Please note that the map is not interactive but it shows at a glance the number 

of the businesses and their location (Heatmap). 

¶ Sliding panels presenting the applicationsõ sections. 

¶ Featured businesses from the Marketplace. These businesses are selected 

randomly and they are different in each page view. 

¶ Featured offers that are selected randomly and they are different in each page 

view. 
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2. Management of the e-Presence 

2.1. User Account Creation 

By clicking the òSign Inó link in the main menu of every page the following page is 

shown (Figure 2-1): 

 

Figure 2-1. Login page 

Type your òEmailó and your òPasswordó and click the òLog inó button to log into the 

application. If your user centennials are valid you will be transferred in the homepage 

while the òSign Inó link in the main menu will be replaced by the òAccountó link (Figure 

2-2):  

 

Figure 2-2. Main menu for logged in users  

The òAccountó link enables users to manage their personal and their Businesses details 

(Figure 2-3). 

 

Figure 2-3. ð Manage userõs and businessõ settings 

New user 

registration  

Access your Account 

Manage your 

Account 



 

 

7 Management of the e-Presence 

Ê 2016 URENIO Research August 2016 

 

If you havenõt created an account before click the òNew user registrationó link. You will 

be transferred in a new page (Figure 2-4) where you should fill all the required 

information. Pay special attention to the explanatory notes.  

 

Figure 2-4. Registration page  

The e-mail address will be used for the validation of your account. You should use an 

active email address, as in that address the application will send a message with the 

activation link that you should click and open in a web browser. 

The business owners should select òLocal Businessó as user type. In that case they have 

to type the òPIN Codeó in order to connect their user account with their shop that 

already exists in the applications database (Figure 2-5). The PIN code for each local 

The password must be at least 

eight (8) characters long and 

contain at least one (1) number 

Two user types are 

available: òSite Visitoró 

and òLocal Businessó 
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business is available through the Municipality. (Note that the PIN code could be also 

filled after the user account creation). 

 

Figure 2-5. Linking a  userõs account with a specific local business 

 

 

 

 

 

  



 

 

9 Management of the e-Presence 

Ê 2016 URENIO Research August 2016 

 

2.2. Edit User Account  

Path : Account -> Settings -> Personal Details 

In this page (Figure 2-6) the users can edit (change) their personal details. 

 

Figure 2-6. Edit user account details  

 In order you photo to be displayed in the header you should create a Gravatar 

for the e-mail address that is used in the application, by visiting the webpage:  

http://www.gravatar.com  

  

If you change your email 

address the new email 

should be validated 

Fill a new password only 

if you want to change the 

existing one 

http://www.gravatar.com/
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2.3. Add / Edit Local Businessõs Details 

Path : Account -> Settings -> Business details 

In this page (Figure 2-7) the users can add or edit (change) their local businessõ details. 

 

Figure 2-7 ð Edit Local Businessõs Details 

The information that are provided in this page are shown in a special page dedicated 

to the specific local business in the Directory section of the application  (Figure 2-8): 

Drag and drop the marker 

in the exact location of 

your business 

Add up to 3 

subcategories 
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Figure 2-8 ð Local Business Details  

 

  






















