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Introduction

1. Introduction

Virtual Mall

AAA Pizza

Virtual City Market is an application that don the one hand- provides the possibility to
every commercial enterprise located in the city to create its own virtual shop, and don
the other- enables customers to access a variety of retailers using a shared site. In its
simplest form the service provides a list of the existing shops located in the city (and
their location on a map) as well as their offers. The virtual city market enhances
collaboration schemes among retailers offering the opportunity to create open malls
and organise the shops per street or district. This document aims to present the steps

that each business should bllow in order to create and manage their online presence.

Any company which wants to manage its data should create a user account and to link

it with its e -presence. For this purpose, they have been issued PIN codes, unique per

each company, whichare available to the administrators of the platform. The PIN code

could be entered either during the new account creation process or later through the

user account settings and it interconnects unequivocally a user account with a

particular company. After the connection of his account with a specific company, the
userisabletoedi t his company data in the O0OBusiness

t he o Macedk estecti on and to add o0O0Offersé.

The application is available in the following address:

Put the URL of the active installation here
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1.1. Webpage Sections

The homepage of the application as shown in the Figure 1-1 consist of three parts:

]
§ Virtual Mall * m Directory ~ Marketplace ~ Offers  Reviews Account v / )
CITY OF THESSALONIKI - SMART CITY SERV ‘—| Main Menu
% S BeoiBaoeronscioss 7. o o T,
. A | e ."‘"“"5”"3""““. & % P & ohepiny (KauipD) / -
%‘%%’Q’% 200 A o Teg Tl Pan
%, e N e R s b ot B Thes
ARG 2e? o N 7 $o zb\j g : <
%%% %“b\ 4%,. ) e -. ° o Q“b .. o 1 mf;kon
i . byl
2 2 S o
Go /\ City Marketplace %g
@ Visit the virtual city market.
Main Section
crAS of the Page
o W ey rie I » e
JAMMR@?QEIIP&{:)% '.-;%J
%€
Price: 6 -
Home Directory Marketplace Offers Reviews Support © 2014 Organization, All rights reserved. Back to top ] ﬁ Footer
Figure 1-1 6 Homepage of the application
9 The header, whichcont ai ns t he menu wi t h l i nks t o
sections (Home, Directory, Marketplace, Offers, Reviews.
T The Main Menu which contains | inks to the

Homepage, Directory, Marketplace, Offers Reviews and User Account).
1 The main section of the page, which presents the information of the specific

page.
1 The footer which contains the menu, information about the copyright and the

terms of use and the language selection.
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Introduction

1.2. Homepage

The homepage, in particular contains:

1 A map presenting the businesses that exist in the Directory of the application.
Please note that the map is not interactive but it shows at a glance the number
of the businesses and their location (Heatmap).
Sliding panels presentingthe appl i cati onsd sections.
Featured businesses from the Marketplace. These businesses are selected
randomly and they are different in each page view.

9 Featured offers that are selected randomly and they are different in each page
view.
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2. Management of thee-Presence

2.1. User Account Creation

By clicking the 060Sign Indé |ink in the main me
shown (Figure 2-1):

- I

Log In New user registration
“»

New user
registration

Please enter your credentials.

Email:
Password:

|| Remember me

or forgot your password?

Figure 2-1. Login page

Type your OEmail 6 and your oOPassworddé and cl i c

application. If your user centennials are valid you will be transferred in the homepage

whilet he o6Sign I ndé |ink in the main méFigue wi l |l be
2-2):
Virtual Mall m Directory ~ Marketplace ~ Offers  Reviews  Account v

CITY OF THESSALONIKI - SMART CITY SERVICES

N

% Aristetelous Square <o 'I o2 GeaiNG e k) & 1 Arch of Galeri
B e Mttt = @R g B CELTIEREN g o @ A s
%r ¢ EXTIATOPIO.. 2 & % o [ — Fakepion (Kepdpa) A A t
|, N , v .
% % % OB o 6% o o osete P s ccess your Accoun

Figure 2-2. Main menu for logged in users

The O0Accountdé |link enables users to manage t he
(Figure 2-3).

m Directory Marketplace Offers Reviews

=] Test Shopkeeper
Ay 30 e L’ . =
4 ) Arch of Gal ]

PpAE e &y ® LAPBaTOD | _ =,. Manage your

a (o) % %. lahepiou (Kopdpa) s Settings l " ;

Z ccoun
3 <0 <] & -
ua\eO“#L _Zo i &”"’a,, »

Figure 2-3.0Manage userds and businessd setti
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Management of the e-Presence

I f you havendt created an account breudwidlre cl i ck
be transferred in a new page (Figure 2-4) where you should fill all the required

information. Pay special attention to the explanatory notes.

ﬁ Register

Please use the following form to create your user account. All fields arerequired.

- Login details

Email address: ]
Your email addr ess will be used to activate your account.
The password mustbe at least
passuiord: ® eight (8) characters long and
. i . contain at least one (1) number
epeat password: O

Your password should be at least eight (8) characters long and include & least one (1) number,

User details

MName:
Surname: Two user typesare
) avail abl e: 0Site Vis
User type: Please select v .
and oLocal E
Please select your user ty pe. In order for your businessto be included in th

the Municipality of Thessalonkiat 2313317303 or 2313317499. You can enter the PIN code later, inyour

account settings

Visual confirmation

-
i~

ype the text n ‘ e CAPTCHA
(]

Privacy & Terms

I agree with the "Terms of use"

Create account

Figure 2-4. Registration page

The e-mail address will be used for the validation of your account. You should use an
active email address, as in that address the application will send a message with the

activation link that you should click and open in a web browser.

The business owners should select oLocal Busin
to type the 0PdtiNcoDecttieeid user mccoant with their shop that
already exists in the applications database (Figure 2-5). The PIN code for each local
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business is available through the Municipality. (Note that the PIN code could be also

filled after the user account creation).

User details
MName:
Surname:
User type: Local business v
PIN Code:
Figure 2-5.Linkihga user s account with a specific | ¢
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Management of the e-Presence _

2.2. Edit User Account

Path: Account -> Settings -> Personal Details

In this page (Figure 2-6) the users can edit (change) their personal details.

Virtual Mall

CITY OF THESSALONIKI - SMART CITY SERVICES

Account settings

ﬁ Account options
Business details
~
/ Offers management

Edit your personal details

)
If you change your email
e . address the new email
surrame: | Shopkesper should be validated
Email address: | patsar@gmail.com

Password: ® k
v TSRS - Fill a new password only

et s s e eeren e | 1T YOU WANt to change the

existing one

Figure 2-6. Edit user account details

o In order you photo to be displayed in the header you should create a Gravatar
~ |for the e-mail address that is used in the application, by visiting the webpage:

http://www.gravatar.com
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2.3. Add/Ed i

Path: Account -> Settings -> Business details

In this page (Figure 2-7) the users canadd ore d i t

Virtual Mall

CITY OF THESSALONIKI - SMART CITY SERVICES

Account settings

t Local

Owners Edition)

Busi nessodos Det

(change) thei

Home Directory Marketplace Offers Reviews

Account options

Personal details

Business details

Offers management

Edit your store details % :
S e Mtalathion S A Mhareia Apyaiac Ayoj
+ Map Satelite Sorrar @O" H
Name: | Test Shopkeeper ) - @Q\ &%U*‘ Q@“‘ B
B ﬁ & gg
. B
Company name: | AAA Pizza £ 7:%)1 4 5;%0 8 s
& S, A %’ﬂa . ‘}@\"
Byline: | The best pizza in town rbd s"e,f, g/ A8
arosn o %,
g $~;}° , &%
Category: Restaurants v g 4’/&,:
(0‘7/‘ p ﬂ%o ELECTRA
b /y,‘ A PALACE HOTEL kgia
Subcategory: Pizza x || Italian x E Add up tO 3 & %Lf:;;mﬁfe fhateia £
You may select up to three subcategories SUbC&tegOfleS ATy SN 2
=
$
Address: | Tsimiski 24 & &
‘s of
4 &
s B
Gooely, R o s
City: Thessaleniki v
Go to the store »
) Drag and drop the marker
Phone: 2310123456
in the exact location of
url: http://www.aaapizza.gr H
your business
Social networks
Facebook: | https://www.facebook.com/aaapizza/
Twitter: https://www.twitter.com/aaapizza/
Google: https://plus.google.com/u/0/+aaapizza/
Youtube: https://www.youtube.com/channel/aaapizza,
Figure 2-70Edi t Local Businessods

ai l

ro|

Det ai

The information that are provided in this page are shown in a special page dedicated

to the specific local business in the Directory section of the application (Figure 2-8):
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Management of the e-Presence

Figure 2-8 0 Local Business Details
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